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LONG-LEAD MAGAZINES 
Allure 
4 Times Sq., 10th Fl. 
New York, NY 10036-6518 

Leah Karp, Fashion Director 
Pitching Tips: Is Accessories Director. 
Direct E-Mail: leah_karp@condenast.com 
Media Phone: (212) 286-7441 
Media Fax: (212) 286-2690 
Media Web Page: www.allure.com 
Media Circulation: 1,016,324 monthly. 
Media Coverage: Health, fitness, beauty and 
fashion. 
Media Audience: Mostly female, 32 average 
age, 50% single, $50,000 median income. 
Gift Guide Notes: Will run a holiday gift 
guide, looking for a range of very high-end 
fashion accessories. Looking for the "newest, 
hottest & best accessories to feature."  Gift 
guide closes early August. 
 

American Way 
4333 Amon Carter Blvd., MD 5374 
Fort Worth, TX 76155-2603 

Anna Fialho, Associate Editor 
Pitching Tips: Responsible for coordinating 
"The Lifestyle Opener" section. Also writes 
the "DVD" column and other items of current 
interest in that section. Interested in any 
lifestyle-related topic such as DVD 
information, fashion, music or other current 
trends. Prefers email or mail. 
Direct Phone: (817) 967-0411 
Direct E-Mail: anna.fialho@aa.com 
Media Phone: (817) 967-1804 
Media Fax: (817) 967-1571 
Media E-Mail: 
editor@americanwaymag.com 
Media Web Page: 
www.americanwaymag.com 
Media Circulation: 344,300 2x/month. 
Media Coverage: General interest in-flight 
magazine with an emphasis on travel for 
airline travelers. 
Gift Guide Notes: For holiday gift guide, 
will look at fashion, beauty, gadgets, books, 
CDs and wines. Always looking for products 
that would be of interest to American Airlines 
customers, i.e., travel and leisure items, 
business oriented products, or something 
related to a city they serve.  Gift guide closes 
early August. 
 

BestLife 
33 East Minor St., 15th Fl. 
Emmaus, PA 18098-4113 

Jessica Lothstein, Assistant 
Editor 
Direct Phone: (212) 573-0210 
Direct E-Mail: jessica.lothstein@rodale.com 
Media Phone: (610) 967-5171 
Media Fax: (610) 967-7725 
Media E-Mail: info@rodale.com 
Media Web Page: www.rodale.com 

Media Circulation: 230,044 varies. 
Media Audience: Consumer-Male 
Gift Guide Notes: Will do a holiday gift 
guide. Interested in "luxury, upscale 
products" appealing to men. Reviews tech, 
outdoor gear, food, spirits, luggage and travel 
products.  Gift guide closes early September. 
 

BusinessWeek 
1221 Avenue of the Americas, 43rd Fl. 
New York, NY 10020-1001 

Larry Armstrong, Senior 
Correspondent 
Pitching Tips: Covers Japanese autos and 
consumer technology. Writes only how-to 
pieces directed to consumers and mostly for 
the publication's Lifestyle/Investor section. 
This includes car, consumer product and 
software reviews, as well as strategies for 
better finances or lifestyles. Examples include 
getting the best mortgage on the internet and 
which motor home you should buy. Prefers 
phone, fax or mail. "Mon., Tue., Wed. [are] 
best," Armstrong advises. "Deadline [is] 
usually Fri.-Mon. for issue on newsstands the 
following Fri." 
Direct Phone: (213) 480-5223 
Direct E-Mail: 
larry_armstrong@businessweek.com 
Media Phone: (212) 512-6839 
Media Fax: (212) 512-4938 
Media Web Page: www.businessweek.com 
Media Circulation: 985,515 weekly. 
Media Coverage: Major news stories from a 
business perspective. 
Media Audience: 85% male, 15% female, 
42.3 median age, $172,000 median income. 
Media Deadlines: Story deadline is Tue. 
p.m.; breaking news can still get in on Wed. 
MBNotes: Will be having a holiday gift 
guide. Looking for gadget and tech items to 
feature. Usually creates a story around one 
type of item giving different options, e.g., his 
favorite DVD recorders or weather 
instruments.  Gift Guide closes in the first 
week of October. 
 

Computer Gaming World 
101 2nd St., 9th Fl. 
San Francisco, CA 94105-1813 

Darren Gladstone, Senior Editor 
Pitching Tips: Is primarily responsible for 
the previews section of Computer Gaming 
World. Covers computer/video games, 
previews, features and reviews. "Email, snail 
mail, and phone work fine," Gladstone says. 
Prefers not to be faxed, and adds that "faxes 
always get lost." 
Direct Phone: (415) 547-8420 
Direct E-Mail: 
darren_gladstone@ziffdavis.com 
Media Phone: (415) 357-4900 
Media Fax: (415) 347-4977 
Media E-Mail: robert_coffee@ziffdavis.com 
Media Web Page: http://cgw.1up.com 
Media Circulation: 244,307 monthly. 

Media Coverage: Previews and reviews of 
new computer games. 
Gift Guide Notes: Features year round 
product coverage of new, cool, computer and 
video games. Also covers peripherals and 
accessories such as controllers, speakers, etc. 
They don't usually cover any consumer 
electronics. Generally won't do a gift guide 
because so many other outlets do one.  
However, the December issue closes in the 
middle of September. 
 
 

Computer Shopper 
28 E 28th St., 10th Fl. 
New York, NY 10016 

Wendy Sheehan, Managing 
Editor 
Pitching Tips: Oversees News.com. 
Direct Phone: (917) 326-8712 
Direct E-Mail: 
wendy.sheehan@computershopper.com 
Media Phone: (646) 472-4000 
Media Fax: (646) 472-3990 
Media Web Page: 
http://shopper.cnet.com/shopping/0-
7812391.html 
Media Circulation: 515,924  
Media Coverage: News on computers and 
technology. Tips on buying the best computer 
for your needs. 
Gift Guide Notes: Will definitely have a 
"holiday gift guide" in their December issue. 
Highly consumer-centric, so product 
inclusions will run the gamut from hardware 
to consumer electronics and will include 
products from all price points. Usually 
includes sidebars featuring "cheap gifts." 
Basically, they cover everything from PDAs 
and smart phones to sleek laptops and both 
Mac and Microsoft new selections. Another 
opportunity is their annual November issue, 
which features the "Top 100 Tech Products."  
Gift guide closes in early August. 
 
 

Consumers Digest 
520 Lake Cook Rd Ste. 500 
Deerfield, Il 60015 

Susan Lorimor, Associate Editor 
Direct E-Mail: 
slorimor@consumersdigest.com 
Media Phone: (847) 607-3000 
Media E-Mail: 
postmaster@consumersdigest.com 
Media Web Page: 
www.consumersdigest.com 
Gift Guide Notes: Will have a holiday 
section on "Smart Toys" focusing on toys that 
are "computer oriented" or have a strong 
educational component. Will cover gifts for 
"small children up to early teens." Will also 
cover new products in the "What's New" 
section focusing on "new, innovative 
consumer electronics" including small, 
portable consumer electronics (e.g., digital 
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cameras, cell phones, MP3 players, etc.) and 
some “gadgety,” tech products that would 
"appeal to a wide variety of people."  Issue 
closes early August. 
 

Continental: The 
Magazine of Continental 
Airlines 
99 Bedford St., 5th Fl. 
Boston, MA 02111 

Martin Lieberman, Managing 
Editor 
Pitching Tips: Welcomes a wide range of 
lifestyle pitches as long as you can tie them to 
a city or topic specified in the editorial 
calendar. "Go Gadgets" features portable 
electronic products in a certain category, such 
as laptops, wireless peripherals, storage 
devices, PDAs and mobile phones. Tell him 
about trendy restaurants for "Go Eat and 
Drink," which features a different city each 
month. Pitch experts for "Idea of the 
Moment," which covers trends in health, 
education, finance and real estate. Send info 
about new movies, Broadway plays, sports 
attractions and books (bestsellers, not 
business books) for Go Culture. Other 
pitchables include local tourist attractions and 
cultural events, but Lieberman strongly 
recommends that you read the online editorial 
calendar to learn what cities will be covered 
in each issue. 
Direct Phone: (617) 457-3952 
Direct E-Mail: mlieberman@pohlyco.com 
Media Phone: (617) 451-1700 
Media Fax: (617) 338-7767 
Media E-Mail: ginnyf@pohlypartners.com 
Media Web Page: www.pohlypartners.com 
Media Circulation: 350,000 monthly. 
Media Coverage: Continental Airlines' in-
flight travel magazine. Includes features, 
book and software reviews, products, sports, 
hotel reviews, personal finance, business, 
travel and leisure, plus articles and interviews 
with executives and celebrities. 
Media Audience: Magazine targets a 
category of readers dubbed "30- to 40-year-
olds with growing responsibility and income 
levels, who are leading the way to change in 
our lives and in our work." 
Media Deadlines: Lead is four to six months. 
Gift Guide Notes: Each month has an 
editorial theme. Interested new products 
related to business, technology, travel, health 
and books.  Although no specific plans for a 
gift guide are stated, Lieberman is the best 
contact for these sorts of items. 
 
 
 
 
 
 
 
 

Cosmopolitan 
300 West 57th St. 
New York, NY 10019 

Amri Ryan Leever, Fashion 
Editor 
Pitching Tips: Is Fashion Market Editor. 
Direct Phone: (212) 649-3567 
Direct E-Mail: aleever@hearst.com 
Media Phone: (212) 649-3570 
Media Fax: (212) 397-7581 
Media E-Mail: 
cosmomagazine@chickmail.com 
Media Web Page: www.cosmomag.com 
Media Circulation: 2,982,508 monthly. 
Media Coverage: Culture, humanities, 
amusements, apparel, accessories, beauty, 
food, nutrition, health and medicine. 
Media Deadlines: Lead is seven months. 
Gift Guide Notes: The magazine does not 
usually have a gift guide but they are 
considering it for this year. Amri is looking 
for clothing (only) for her trend and shopping 
pages for year round coverage. Looking for 
the newest and trendiest items, all price 
points.  Issue would close in the middle of 
August. 
 

Cottage Living 
2100 Lakeshore Dr. 
Birmingham, AL 35209 

Lindsey Beatty, Assistant Editor 
Pitching Tips: Is Assistant Style Editor. 
Direct Phone: (205) 445-5877 
Direct E-Mail: lindsey_ellis@timeinc.com 
Media Phone: (205) 445-7177 
Media E-Mail: cottageliving@timeinc.com 
Media Web Page: www.cottageliving.com 
Media Circulation: 900,000  
Media Coverage: Home Decor 
Gift Guide Notes: Looking for products "that 
relate to home decorating and design," 
including decor, furnishings, accessories, etc. 
Not interested in "country" styles (ducks, 
geese, doiles, etc.) Also, always looking for 
"great gift ideas and products that give a 
percentage of proceeds to charity."  Although 
no specific plans were revealed for a gift 
guide, Beatty is the most appropriate contact. 
 

Delta Sky 
1301 Carolina St. 
Greensboro, NC 27401-1090 
P.O. Box 13605 
Greensboro, NC 27401-3605 

Kristin Hudson, Assistant 
Pitching Tips: Is Administrative Assistant. 
Screens all pitches and forwards to the 
appropriate editors. "We're always looking 
for new hotels, restaurants and travel books," 
she says. Also interested in products for 
airline passengers. The B-Travel section, 
featuring electronic gadgets and eating spots 
for business travelers, is an especially good 
pitching opp. These pitches are forwarded to 

the Executive Editor. "We don't want 
anything dealing with airline accidents or bad 
flight experiences," Hudson says. Lead time 
is three to six months. Pitch by email to the 
general address, with attached JPEG photos 
so the editors can visualize the product---if 
interested, they'll request a high-resolution 
photo. "Keep it simple," she says. "A 10-page 
press release won't get our attention." Limited 
follow-ups to her are OK. 
Direct Phone: (336) 383-5667 
Direct E-Mail: kris.hudson@paceco.com 
Media Phone: (336) 378-6065 
Media Fax: (336) 383-5699 
Media E-Mail: editorial@delta-sky.com 
Media Web Page: www.delta-sky.com 
Media Circulation: 500,000 monthly. 
Media Coverage: In-flight magazine of 
Delta Airlines. Covers business, the arts, 
lifestyle, technology and international travel. 
Media Audience: 78% hold professional, 
managerial or sales positions. 
Media Deadlines: Lead for features is six 
months; lead for columns is three months. 
Gift Guide Notes: Always features gift ideas 
in both November and December issues. 
(Doesn't call it a "gift guide.") Interested in 
food, beverage, travel, technology, and 
lifestyle products.  The issue closes in early 
August. 
 

Details 
750 3Rd Ave., 3rd. Fl. 
New York, NY 10017 

Erica Cerulo, Editor 
Direct E-Mail: erica_cerulo@condenast.com 
Media Phone: (212) 630-4000 
Media Fax: (212) 630-3815 (Editorial) 
Media Web Page: www.details.com 
Media Circulation: 408,844 monthly. 
Media Coverage: Seasonal fashion, career 
information, music and dance, entertainment, 
sports and recreation, travel, health, nutrition, 
fitness, food and home furnishings. 
Media Audience: 83.8% male, 26.6 median 
age, $46,000 median income. 
Gift Guide Notes: Will run holiday features. 
Generally looks for products for the "young, 
smart confident man." Will look at most 
consumer products and accessories that 
appeal to their audience.  The issue closes in 
early October. 
 

Domino 
4 Times Sq. 
New York, NY 10036 

Tori Mellott, Editor 
Pitching Tips: Is Market Editor. 
Direct Phone: (212) 286-6972 
Direct E-Mail: tori_mellott@condenast.com 
Media Phone: (212) 286-2077 
Media Web Page: www.dominomag.com 
Media Circulation: 2,121,000 Monthly 
Media Coverage: Home decorating, style, 
remodeling, shopping, etc. 
Media Audience: 35.4 years of age.  85% 
Female, 58% married, 72% homeowner. 
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Gift Guide Notes: Will do a gift guide again. 
Will feature products in all prices ranges, 
mostly for women and the home. However, 
interested in receive suggestions in fashion, 
health & beauty, gadgets, entertainment, etc.  
Gift guide closes in early August. 
 
 

Ebony 
820 S Michigan Ave. 
Chicago, IL 60605-7102 

Lynn Norment, Managing 
Editor 
Pitching Tips: Contact by mail with a press 
release or kit, product sample, backgrounder, 
query, story pitch, color photos or slides. 
Direct Phone: (312) 322-9261 
Direct E-Mail: norment1@ebony.com 
Media Phone: (312) 322-9200 
Media Fax: (312) 322-9375 
Media Web Page: www.ebony.com 
Media Circulation: 1,707,489 monthly. 
Media Coverage: Covers "the whole 
spectrum of black life---politics, business, 
lifestyle, culture, men, women, dating. Ebony 
was established to prove that black people 
could do anything they wanted to do." The 
magazine does not cover new products. 
Media Audience: Families. 
Media Deadlines: Lead is three months. 
Gift Guide Notes: May have a holiday gift 
guide since they have had gift guides in the 
past. Always interested in new and interesting 
products of interest to African Americans. 
Generally covers beauty & grooming, 
fashion, accessories, style, health & fitness, 
sports, technology, electronics, lifestyle 
products, arts, entertainment, business and 
travel. Sometimes features products for 
children and education.  Issue closes by early 
September. 
 
 

Electronic Gaming 
Monthly 
101 Second St., 9th Fl. 
San Francisco, CA 94105 

Crispin Boyer, Senior Editor 
Pitching Tips: Writes reviews, product 
updates, announcements, and previews for the 
Features section. Covers all types of console 
games and peripherals. Does not cover PC 
games of any kind. Unsolicited PR material is 
welcome. Second and third week of month is 
busiest and least preferred for contact. 
Direct Phone: (415) 547-8720 
Direct E-Mail: crispin_boyer@ziffdavis.com 
Media Phone: (415) 547-8000 
Media Fax: (415) 547-8777 
Media E-Mail: egmstaff@ziffdavis.com 
Media Web Page: www.egmmag.com 
Media Circulation: 595,634 12 times per 
year; monthly 
Media Coverage: Covers video games for 
Nintendo, Super NES, Sega Genesis, Sega 
32x, Sony PlayStation, etc. Columns focus on 

new game releases, reviews, previews, 
movies and game tips. 
Media Audience: Male, 16-21. 
Gift Guide Notes: Will run a holiday gift 
guide featuring their favorite "entertainment-
technology” picks. For year round, always 
interested in products for the gaming 
enthusiast, including video games, PC games, 
wireless games, control pads, etc. Also covers 
electronic and computer peripherals now and 
then. Will have "Best of" features covering 
video games.  Issue closes by the middle of 
September. 
 
 

Elle 
1633 Broadway, 40th Fl. 
New York, NY 10019-6708 

Miranda Purves, Lifestyles 
Editor 
Pitching Tips: Covers lifestyles and travel. 
Direct Phone: (212) 767-5465 
Direct E-Mail: mpurves@hfmus.com 
Media Phone: (212) 767-5800 
Media Fax: (212) 767-5980 
Media E-Mail: elleinteractive@elle.com 
Media Web Page: www.elle.com 
Media Circulation: 1,078,520 monthly. 
Media Coverage: Covers fashion, beauty, 
health, art, politics, film and food. 
Media Audience: 84% female, 33.9 median 
age, $28,076 median income. 
Gift Guide Notes: Looking for "lifestyle" 
related products for ongoing coverage in the 
categories of decorating, design, travel, food 
& drink, and entertaining. Always interested 
in "what's new."  No specific gift guide plans 
revealed, but Purves is the best contact for 
this sort of item.   The regular December 
issue closes in early August. 
 
 

Entrepreneur 
2445 McCabe Way, Ste. 400 
Irvine, CA 92614-4293 

Charlotte Jensen, Articles Editor 
Pitching Tips: Assigns and edits stories in 
the realm of technology, marketing and start-
up businesses. "It should always be an 
entrepreneurial company," she stresses. "Im 
the best contact for tech, marketing and 
startup. If something falls outside of my beat, 
I will forward it to the appropriate editor." 
While the magazine is interested in many 
aspects of businesses, it takes a service-
oriented angle, and is not interested in new 
hires. Pitch by email. 
Direct Phone: (949) 261-2325 
Direct E-Mail: cjensen@entrepreneur.com 
Media Phone: (949) 261-2325 
Media Fax: (949) 261-0234 
Media E-Mail: 
entmag@entrepreneurmag.com 
Media Web Page: www.entrepreneur.com 
Media Circulation: 570,869 monthly. 

Media Coverage: Considers itself the "how-
to" bible for heads of companies grossing two 
million dollars or less annually and which 
employ 100 or fewer workers. Its editorial 
mission is to give entrepreneurs information 
about financing, management, advertising, 
new technology and motivational techniques. 
The pub includes short profiles, a business 
travel column, a car column, a column on 
issues affecting entrepreneurial women, 
charts and statistics and related tools directed 
at entrepreneurs. 
Media Audience: 39 average age, $62,500 
median income, 66.9% owners and/or 
partners in business. 
Media Deadlines: Lead-time is five to six 
months in advance. 
Gift Guide Notes: Always looking for new 
technology products, electronics, gadgets and 
consumer products.  No gift guide 
information given, but Jensen is the best 
person for product related pitches.  The 
December issue closes in mid-August 
 
 

Esquire 
300 West 57th St. 21st Fl 
New York, NY 10019 

Peter Martin, Editorial Assistant 
Pitching Tips: Accepts pitches when there is 
no beat coverage. 
Direct Phone: (212) 649-4283 
Direct E-Mail: pmartin@hearst.com 
Media Phone: (212) 649-2000 
Media Fax: (212) 649-4306 
Media E-Mail: esquire@hearst.com 
Media Web Page: www.esquire.com 
Media Circulation: 712,683 monthly. 
Media Coverage: Politics, fiction, the arts, 
travel, style and sports for men. 
Media Audience: Affluent, sophisticated 
men. For the "working wealthy" rather than 
the "idle rich." 
Gift Guide Notes: Interested in gifts for 
woman, as well as fashion, tech, gadgets. 
"We do it all." Also has a gadget column year 
round, must pitch unique angle.  Issue will 
close in early August. 
 
 

Essence 
135 W 50th St., 4th Fl. 
New York, NY 10020 

Pamela Edwards, Fashion and 
Beauty Editor 
Pitching Tips: Is Fashion and Beauty 
Features Editor. 
Direct Phone: (212) 522-0744 
Direct E-Mail: pedwards@essence.com 
Media Phone: (212) 522-1212 
Media Fax: (212) 921-5173 
Media E-Mail: info@essence.com 
Media Web Page: www.essence.com 
Media Circulation: 1,063,645 monthly. 
Media Coverage: Coverage on health, 
fitness, beauty, relationships, careers, travel, 
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education, parenting, home decorating, 
culture, money management and food topics 
for an African-American readership. 
Media Audience: Career-minded black 
women ages 18-50. 
Media Deadlines: Lead is one year. 
Gift Guide Notes: Will be having a holiday 
gift guide. Looking for "gifty beauty & 
fashion type items" for him and her. All price 
points.  The guide will close in early August. 
 

Family Circle 
375 Lexington Ave., 9th Fl. 
New York, NY 10017-5514 

Rachel Martin, Editorial 
Assistant 
Direct Phone: (212) 499-1972 
Direct E-Mail: 
rachel.bmartin@meredith.com 
Media Phone: (212) 499-2000 
Media Fax: (212) 499-1987 
Media Web Page: www.familycircle.com 
Media Circulation: 4,267,535 12x/year. 
Media Coverage: Food, nutrition, beauty, 
fashion, health, diet, fitness, parenting, 
relationships, finance and jobs. 
Media Audience: Women, 48.2 median age, 
$49,221 median income. 
Gift Guide Notes: Looking for high tech 
items & toys for children ages 7-17 for their 
holiday gift guide that closes in early August. 
 

Fast Company 
375 Lexington Ave., 8th Fl. 
New York, NY 10017 

Keith Hammonds, Executive 
Editor 
Pitching Tips: He covers companies that 
"represent bigger ideas---notions that will 
drive the future of work or business." Tell 
him about "people who think great thoughts 
and who have achieved great things." A story 
must "have some broader relevance or 
importance. It has to have people, because 
people are what make business interesting. 
And it has to be something fresh, because 
why else would anyone buy Fast Company?" 
Hammonds says he currently does more 
assigning and editing than writing. Don't 
pitch high-tech products: "We do very few 
product stories. Almost none. We're 
interested in the people and companies 
behind the products, what makes them tick." 
Pitch via email. 
Direct Phone: (212) 389-5401 
Direct E-Mail: 
khammonds@fastcompany.com 
Media Phone: (212) 389-5444 
Media Fax: (212) 389-5496 
Media E-Mail: content@fastcompany.com 
Media Web Page: www.fastcompany.com 
Media Circulation: 737,186 10x/year. 
Media Coverage: Tips on how to compete in 
the business world with an eye toward the 
new global economy. Interested in business 
innovators in all industries who can shed light 
on business solutions. 

Media Audience: Targets ages 25-40. 
Media Deadlines: Lead-time is three months. 
Pitch by email or mail. 
Gift Guide Notes: Looking for items for 
monthly "Gear" feature. Have not decided on 
a theme for December but will probably be 
either technology related or focus on winter 
sports. Please send appropriate items before 
the early September deadline. 
 

FHM 
110 Fifth Ave. 
New York, NY 10011 

John Mihaly, Technology Editor 
Direct Phone: (212) 201-6945 
Direct E-Mail: john.mihaly@fhmus.com 
Media Phone: (212) 201-6700 
Media Fax: (212) 201-6980 
Media E-Mail: letters@fhmus.com 
Media Web Page: www.fhmus.com 
Media Circulation: 1,235,894 monthly. 
Media Coverage: Men's lifestyle publication, 
featuring girls, gadgets, celebrity profiles, as 
well as movies, CDs and books. 
Gift Guide Notes: Will do a holiday gift 
feature. Always covers of technology, auto & 
motorcycle related products in the tech 
section.  Gift feature issue will close by mid-
August. 
 

Fortune 
Time and Life Building, 1271 Avenue of the 
Americas 
New York, NY 10020-1300 

Lee Clifford, Senior Editor 
Pitching Tips: Edits the "First" section. 
"First" covers economic trends, business 
news and shorter company stories, and were 
always eager to hear about new product 
launches or trends within industries we 
cover," Lee says. "We want our content to be 
as lively, as surprising and as timely as 
possible." Clifford describes the following 
features as the best PR targets, for which you 
can pitch her or an appropriate staffer: 1. 
Business Life. This irreverent mini-section 
includes "short takes on the lighter side of 
business," says Clifford. 2. The Question 
Authority. A long-standing First feature, this 
piece is a Q&A with a notable business leader 
or expert in a given field. 3. By the Numbers. 
This feature explains some sort of numeric 
trend or talks about a recent study or poll. 4. 
Ask Annie. Anne Fishers workplace-advice 
column addresses any and all employment-
related problems and concerns in a Q&A 
format. 5. Book review. Each issue offers a 
newsy review of a book with business 
implications. 
Direct Phone: (212) 522-4929 
Direct E-Mail: 
lee_clifford@fortunemail.com 
Media Phone: (212) 522-1212 
Media Fax: (212) 522-0810 
Media E-Mail: letters@fortune.com 
Media Web Page: www.fortune.com 
Media Circulation: 874,284 26x/year. 

Media Coverage: National and international 
business, including politics, management, 
corporate performance, finance, technology 
and innovation. 
Media Audience: 45 median age, $83,000 
median income, 76% college graduates. 
Media Deadlines: Every other Fri. Cover 
stories need a two-month lead. Features need 
a one-month lead. Unless otherwise indicated, 
mail a single-page outline that promises 
follow-up phone calls the next week. Call in 
the a.m. 
Gift Guide Notes: Will be having a holiday 
gift guide. Readers are businessmen & 
women who travel extensively, so please 
submit items that would be appropriate and 
exciting for them to know about.  The gift 
guide closes in early November. 
 

FSB: Fortune Small 
Business 
1271 Avenue of the Americas, 42nd Fl. 
New York, NY 10020-1300 

Jeff Garigliano, Assistant 
Managing Editor 
Pitching Tips: (Pron. "ga RIG lea ahn oh.") 
Stories must usually concern a business with 
fewer than 100 employees and must have a 
revenue around $40-50 million, unless it 
concerns a large corporation with an 
entrepreneurial tale. Provide Garigliano with 
lesson-driven stories, especially with regard 
to the use of services by firms. "We're now 
trying to focus our efforts on producing more 
hard-hitting stories, such as ones involving 
conflicts between small and large 
companies," he said. Bolster your pitch by 
offering your small business' lessons and 
illustrating relevance to a broad number of 
companies. You should "keep [your pitch] 
short and sweet," he advises. 
Direct Phone: (212) 522-8359 
Direct E-Mail: jeff_garigliano@timeinc.com 
Media Phone: (212) 522-3263 
Media Fax: (212) 522-8717 
Media E-Mail: editor@fsb.com 
Media Web Page: 
www.fortune.com/smallbusiness 
Media Circulation: 918,737 10x/year. 
Media Coverage: Targeted toward those 
with small businesses (less than 100 
employees). Covers coping with taxes, 
obtaining venture capital, management 
strategies and the technological 
transformation of small businesses. 
Media Audience: FSB is mailed gratis to 
holders of American Express corporate cards. 
Media Deadlines: Lead is one to two 
months. 
Gift Guide Notes: Will be having a holiday 
gift guide. Only covering items made by 
small businesses (200 million or less in 
revenue). Open to a wide variety of items. 
Products must be a legitimate gift that one 
would actually want to receive for the 
holidays. It is a plus if the company is based 
outside of New York, but must be based in 
USA.  Gift guide closes in early September. 
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Game Informer 
724 N. First St., 4th Fl. 
Minneapolis, MN 55401 

Lisa Mason, Associate Editor 
Direct Phone: (612) 486-6067 
Direct E-Mail: lisa@gameinformer.com 
Media Phone: (612) 486-6100 
Media Fax: (612) 486-6101 
Media E-Mail: deargi@gameinformer.com 
Media Web Page: www.gameinformer.com 
Media Circulation: 2,000,000 monthly. 
Media Coverage: Launched in 1991, Game 
Informer provides entertaining and 
informative editorial coverage of video games 
for a teenage audience. Coverage includes 
new product and game reviews as well as 
industry news updates.  Embargoes are 
honored, although they are usually not an 
issue because of the publication's long lead-
time. Contact the Editor-in-Chief, for details. 
Content covers all types of gaming systems, 
including PC and console games. Regular 
sections include GI Spy, News, Previews, 
Reviews, Charts, Play to Perfections, Secret 
Access, Classic GI and Etc. Contact The 
Editor-in-Chief, to schedule vendor visits. 
"Generally, two weeks is enough notice to 
arrange a visit. We have every system on 
hand so anything someone brings we should 
be able to run." Product reviews are 
conducted. Send unsolicited products to The  
Editor-in-Chief. Send products before 
shipping stage. All products that appeal to the 
magazine's readership are considered for 
review. Game Informer does not produce an 
editorial calendar. 
Media Audience: Multimedia Professionals, 
Game Users/Developers, Consumer-Young 
Adults(18-30) 
Media Deadlines: There are no specifically 
bad times to contact staff. Staff typically 
work with a two month lead-time. 
Gift Guide Notes: Will have a "Holiday Gift 
Guide" that features mostly hardware items, 
e.g., MP3 players, cellphones/smartphones, 
gaming-related items, DVD Players, and the 
like. Though the publication is aimed at 25-
year-olds, will include items of all price 
ranges. "We will feature the pimp plasma 
screen but not the super pimp one." 
Translation: Will showcase products that 
verge on the high-end without being over the 
top and completely out of the reach of their 
targeted age group. Also plan to feature 
Sony's new Blue Ray HDTV/DVD in 
December. The gift guide will be 12 pages 
and include between 95 and 100 products.  
The guide closes at the beginning of October. 
 
 
 
 
 
 
 
 
 

Giant 
50 E. 42nd Street, 14th Floor 
New York, NY 10017 

Richard Dorment, Articles 
Editor 
Pitching Tips: Is best coverage for film, 
technology and gadgets. 
Direct E-Mail: 
richard.dorment@giantmag.com 
Media Phone: (646) 837-0200 
Media E-Mail: info@giantmag.com 
Media Web Page: www.giantmag.com 
Media Circulation: 250,000 bimonthly 
Gift Guide Notes: Will have holiday gift 
guide. Interested in jewelry, fragrance, 
clothing, tech, wine. "Anything that suits a 
man." Does review luxury items.  The guide 
will close in early August. 
 

Glamour 
4 Times Sq. 
New York, NY 10036-6518 

Joanna Bober, Lifestyles Editor 
Direct Phone: (212) 286-7283 
Direct E-Mail: jbober@glamour.com 
Media Phone: (212) 286-2860 
Media Fax: (212) 286-7731 
Media E-Mail: glamourmag@aol.com 
Media Web Page: http://us.glamour.com 
Media Circulation: 2,397,508 monthly. 
Media Coverage: Fashion, beauty, cultural 
interests, health, fitness, personal relations, 
travel, home furnishings, careers and food. 
Media Audience: Women ages 18 to 34, 
$46,000 median income, 50% married, with 
very young or no children. 
Media Deadlines: Lead is three months. 
Gift Guide Notes: Probably will have a 
holiday gift guide. Looking for product 
information on home decor/accessories, 
entertaining items as well as food items. 
Interested in the newest items that are trendy 
and interesting.  Closes early August. 
 

Good Housekeeping 
300 W 55th St., 28th Fl. 
New York, NY 10019 

Mary Kate Hogan, Senior Editor 
Pitching Tips: Is Senior Features Editor. 
"Good Housekeeping is a general interest 
women’s magazine, but we give a good bit of 
space to home decor and gardening," says 
Hogan, who is the top editor on the 
decorating and food pages, edits general 
features and packages and manages several 
front-of-book sections, including "Good 
Ideas" and "Real Deals." "Were also always 
looking for product ideas for our monthly 
'Buyers Guide.' These items are tested by our 
own Good Housekeeping Institute" - and 
yours has to stand up to rigorous testing to hit 
the magazines pages. "In terms of appliances, 
we see things getting more sophisticated, 
such as with flat-screen TVs and high-tech 

ranges. People want their appliances to look 
good, and to be packed with features that 
make life easier" she says - and a successful 
product pitch will highlight these 
sophisticated bells and whistles. Hogan’s best 
tips for home and garden coverage: 1) 
Emphasize the personality or story, not your 
company 2) Take it outside. "One important 
trend right now is outdoor living - people are 
trying to extend the outdoor season" she says. 
And 3) Highlight the look. "One key element 
is visual appeal - if something wows me with 
the way it looks, that’s a definite plus," she 
offers. "It helps to send items in so we can get 
a closer look." Contact Hogan via email, or 
send in products for review. 
Direct Phone: (212) 649-2512 
Direct E-Mail: mkhogan@hearst.com 
Media Phone: (212) 649-2000 
Media Fax: (212) 649-2378 
Media Web Page: 
www.goodhousekeeping.com 
Media Circulation: 4,639,941 monthly. 
Media Coverage: Beauty, fashion, 
needlework, sewing, crafts, food, nutrition, 
diet, fitness and housekeeping. 
Media Audience: Married, working women, 
$34,500 average income. 
Media Deadlines: Lead is six months. 
Gift Guide Notes: November will feature 
high-tech gifts for the holidays. December 
features all types of products, mostly home, 
garden and food, but will also consider 
fashion, beauty & grooming, books, culture, 
etc. Looking for ideas and gifts for 
decorating, entertaining and cooking for the 
holidays. December deadline is 08/15/2006. 
 
 

Harper's Bazaar 
300 West 57th St. 25th Fl 
New York, NY 10019 

Natasha Wolff, Assistant 
Pitching Tips: Is Fashion Features Assistant. 
Direct Phone: (212) 903-5495 
Direct E-Mail: nwolff@hearst.com 
Media Phone: (212) 903-5086 
Media Fax: (212) 262-7101 
Media E-Mail: bazaar@hearst.com 
Media Web Page: www.harpersbazaar.com 
Media Circulation: 730,665 monthly. 
Media Coverage: Fashion, beauty, fitness 
and health. 
Media Audience: 37.1 median age, $48,800 
median income. 
Gift Guide Notes: Will be having a holiday 
gift guide. Looking for "the newest fashion 
and accessory items." All price ranges will be 
considered. Not sure what angle they will 
take.  The guide closes in early August. 
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Inc. 
375 Lexington Ave., 10th Fl. 
New York, NY 10017 

Bobbie Gossage, Lifestyles 
Editor 
Pitching Tips: "The Inc. Life section covers 
travel, gadgets, business books, company 
culture, work and life balance, family, cars, 
hobbies, and other areas in which business 
meets personal," Gossage says. She writes 
lifestyle stories with an entrepreneurial bent. 
"I like hearing about actionable travel, 
entertainment and recreation ideas" for 
entrepreneurs who want to live life to the 
fullest, she says. "We might focus on how 
some specific entrepreneurs are greening up 
their offices or we might write about gadgets 
- cell phones, laptops, PDAs - that can aid an 
entrepreneurial lifestyle," she says. However, 
she does not write profiles about 
entrepreneurs. And, "don't pitch me an 
entrepreneur's success story or preachy advice 
on how to make it," she advises. Send all 
pitches by email. 
Direct Phone: (212) 389-5344 
Direct E-Mail: bgossage@inc.com 
Media Phone: (212) 389-5300 
Media Fax: (212) 389-5398 
Media E-Mail: editors@inc.com 
Media Web Page: www.inc.com 
Media Circulation: 642,761 18x/year. 
Media Coverage: Focuses on the 
contribution of small and mid-sized 
businesses to the American economy. Covers 
economic and policy trends of interest to 
managers of these businesses. 
Media Audience: 36.7 median age, $54,105 
median income. 
Media Deadlines: Lead is two to three 
months. 
Gift Guide Notes: Will be having a holiday 
gift guide. Looking for products made by 
small businesses especially tech and gadget 
items. Must make a good gift and be useful. 
Items can be any price point.  Guide closes in 
mid August. 
 

InStyle 
1271 Avenue of the Americas, 18th Fl. 
New York, NY 10020-1300 

Kate Auletta, Editorial Assistant 
Direct Phone: (212) 522-4669 
Direct E-Mail: 
kate_auletta@instylemag.com 
Media Phone: (212) 522-1212 
Media Fax: (212) 467-0196 
Media E-Mail: letters@instylemag.com 
Media Web Page: www.instyle.com 
Media Circulation: 1,728,522 monthly. 
Media Coverage: Insider's guide to the lives 
of the world's most fascinating personalities. 
Media Audience: 91% women, average age 
34, household income $65,000. 
Gift Guide Notes: Will be running a holiday 
gift guide. Looking for items in all categories 
and all price points. Interested in products 
that their "savvy trendy female readers would 

give" to the various people in her life 
including husband, father, mother, boss and 
girlfriends.  The guide will close in early 
September. 
 

Jet 
820 S Michigan Ave. 
Chicago, IL 60605-7102 

Sylvia Flanagan, Senior Editor 
Direct Phone: (312) 322-9309 
Direct E-Mail: 
sylviaflanagan@jetmagazine.com 
Media Phone: (312) 322-9200 
Media Fax: (312) 322-0951 
Media Web Page: www.jetmag.com 
Media Circulation: 967,909 weekly. 
Media Coverage: Black life and activity 
around the world. Features top news in 
government, business, education, 
entertainment, society, sports, medicine and 
the armed forces. 
Gift Guide Notes: Always has a holiday gift 
guide. Usually a large focus on technology, 
electronics and gadgets, but open to any great 
gift ideas including products in fashion, 
beauty, sports, music, entertainment, lifestyle, 
etc. Will cover gifts for the whole family 
including kids, toys, games, etc. Also 
interested in lifestyle products that appeal to 
African Americans.  The guide closes in early 
October. 
 

Kiplinger's Personal 
Finance 
1729 H St. NW 
Washington, DC 20006-3904 

Sean O'Neill, Associate Editor 
Pitching Tips: Covers consumer spending 
and advocacy issues. 
Direct Phone: (202) 887-6497 
Direct E-Mail: so’neill@kiplinger.com 
Media Phone: (202) 887-6400 
Media Fax: (202) 331-1206 
Media E-Mail: magazine@kiplinger.com 
Media Web Page: www.kiplinger.com 
Media Circulation: 1,028,275 monthly. 
Media Coverage: The magazine provides 
"the useful personal finance information 
everybody says they need to know but shy 
away from because it seems complicated. We 
make these topics approachable," states the 
Editor. 
Media Deadlines: Lead varies between 
departments. Allow at least three months to 
pitch an original idea---or at least four to five 
weeks to squeeze into a pre-assigned topic 
spotted on an editorial calendar. 
Gift Guide Notes: Holiday gift guide would 
not be a traditional one. Looking for newest 
(new as of 9/1/06) and most innovative 
products in the tech and consumer categories. 
Looking for items that are geared towards 
their readers who tend to be 45-55, upper-
middle-class males with a fair amount of 
disposable income.  Closes in early 
September. 

Ladies' Home Journal 
125 Park Ave., 20th Fl. 
New York, NY 10017-5529 

Carla Engler, Director 
Pitching Tips: Is Fashion/Beauty Creative 
Director. 
Direct Phone: (212) 455-1379 
Direct E-Mail: carla.engler@meredith.com 
Media Phone: (212) 557-6600 
Media Fax: (212) 455-1313 
Media E-Mail: support@lhi.com 
Media Web Page: www.lhj.com 
Media Circulation: 4,120,087 monthly. 
Media Coverage: Beauty, fashion, food, 
health, lifestyle, parenting and entertainment; 
human-interest stories relating to women. 
Media Audience: Women, 49.4 median age, 
$55,543 median income. 
Media Deadlines: Lead-time is four months. 
Gift Guide Notes: Holiday gift guide will 
run the newest fashion & accessory items that 
would be of interest to their readers. Prices 
should be moderate.  Closes early August. 
 

Marie Claire 
300 West 57th St. 34th Fl 
New York, NY 10019-1412 

Zoe Glassner, Section Editor 
Pitching Tips: Is Shopping Editor.  Prefers 
fax contact. Is irritated by PR people when 
"my phone calls are not returned." 
Direct Phone: (212) 649-5035 
Direct E-Mail: zglassner@hearst.com 
Media Phone: (212) 841-8000 
Media Fax: (212) 649-5050 
Media E-Mail: marieclaire@hearst.com 
Media Web Page: www.marieclaire.com 
Media Circulation: 941,148 monthly. 
Media Coverage: Women's fashion and 
beauty. 
Media Audience: Women ages 28-40. 
Gift Guide Notes: Will be having a holiday 
gift guide, but will not specify theme and no 
submission date given. 
 

Martha Stewart Living 
Magazine 
20 W 43rd St. 
New York, NY 10036 

Marcie McGoldrick, Deputy 
Editor 
Pitching Tips: Is Deputy Holiday Editor. 
Direct Phone: (212) 827-8727 
Direct E-Mail: 
mmcgoldrick@marthastewart.com 
Media Phone: (212) 827-8000 
Media Fax: (212) 827-8194 
Media E-Mail: 
mstewart@marthastewart.com 
Media Web Page: www.marthastewart.com 
Media Circulation: 1,894,134 monthly. 
Media Coverage: Gardening techniques, 
food preparation tips and recipes, general 
information on home decor and landscaping. 
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Gift Guide Notes: Open to receiving 
products that can be used as source material 
for their DIY and craft projects, but does not 
feature product stories. Interested in fabric, 
wrapping paper, craft-like items, etc.  No 
specific gift guide plan or closing date given. 
 

Maxim 
1040 Avenue of the Americas, 16th Fl. 
New York, NY 10018-3703 

Stan Williams, Fashion Director 
Pitching Tips: Is Fashion and Grooming 
Director. 
Direct E-Mail: williams@maximmag.com 
Media Phone: (212) 302-2626 
Media Fax: (212) 302-2635 
Media E-Mail: editors@maximmag.com 
Media Web Page: www.maximmag.com 
Media Circulation: 2,517,126 monthly. 
Media Coverage: Features and general 
interest information for men. Includes 
women, sports, sex, food, clothing, etc. 
Known for a less erudite take on things than 
other men's magazines. 
Media Audience: Men ages 18-50. 
Gift Guide Notes: Reviews fashion, 
accessories, beauty & grooming products 
year round including for holiday gift guides.  
No closing date given. 
 

Maximum PC 
4000 Shoreline Ct. Ste. 400 
South San Francisco, CA 94080 

Katherine Stevenson, Managing 
Editor 
Direct Ext.: 2540 
Direct E-Mail: 
kstevenson@maximumpc.com 
Media Phone: (650) 872-1642 
Media Fax: (415) 468-4686 
Media E-Mail: input@maximumpc.com 
Media Web Page: www.maximumpc.com 
Media Circulation: 304,638 monthly. 
Media Coverage: Reviews hardware, 
peripherals and system upgrades for PC 
enthusiasts. Limited software coverage. 
Gift Guide Notes: The "Holiday Gift Guide" 
is a stand-alone special publication which 
comes out between the regular November and 
December issues. Gift guide highlights the 
"latest and greatest products appropriate for 
hard core PC enthusiasts."  Closes mid-
September. 
 

Men's Journal 
1290 Avenue of the Americas, 2nd Fl. 
New York, NY 10104-0298 

Joel Weber, Assistant Editor 
Direct Phone: (212) 484-3425 
Direct E-Mail: 
joel.weber@mensjournal.com 
Media Phone: (212) 484-1616 
Media Fax: (212) 484-3433 
Media E-Mail: letters@mensjournal.com 

Media Web Page: www.mensjournal.com 
Media Circulation: 664,359 monthly. 
Media Coverage: Travel, adventure, sports, 
fitness, fashion and gear. 
Media Deadlines: Lead is three months. 
Gift Guide Notes: Plans to do a holiday gift 
guide. Covers great new "guy stuff," such as 
travel gear, health, sports and fitness gear, 
plus beauty and grooming products. Also 
interested in "stuff for adventure and extreme 
activities."  Closes mid-August. 
 

Money 
1271 Avenue of the Americas, 17th Fl. 
New York, NY 10020-1300 

Tara Kalwarski, Special Projects 
Editor 
Pitching Tips: Is looking for "stories about 
investing, taxes and the workplace," she says. 
She often compiles statistics on credit, 
savings and other personal finance topics for 
"The Numbers" section. Too many PR pros, 
she says, pitch "big theme ideas. I work for a 
personal finance magazine. Were interested in 
breaking down the big topics and helping our 
readers understand how they are affected by 
the 'themes'." Pitch by mail or email. The best 
time to contact her is early p.m. 
Direct Phone: (212) 522-4175 
Direct E-Mail: 
tara_kalwarski@moneymail.com 
Media Phone: (212) 522-5167 
Media Fax: (212) 522-0189 
Media E-Mail: cnnmoney@money.com 
Media Web Page: http://money.cnn.com 
Media Circulation: 1,924,414 monthly. 
Media Coverage: Advice on investing, taxes, 
money management, spending, retirement, 
education and healthcare plans. Is 
overwhelmingly a service magazine for biz 
execs and personal investors. Quarterly 
pullout supplements cover small businesses. 
Media Audience: $65,000 median income, 
middle-aged couples. 20% own their own 
business. 
Media Deadlines: Lead is two months. 
Gift Guide Notes: Will be having a holiday 
gift guide. Looking for a wide variety of 
products categorized by the receiver, e.g., 
"what to give mom, what to give dad, etc." 
All price points will be considered. Items can 
include electronics, high-tech gadgets, 
lifestyle products or just about anything 
appropriate.  Closes Early September. 
 

Newsweek 
251 W 57th St., 12th Fl. 
New York, NY 10019-1802 

Raina Kelley, Associate Editor 
Direct Phone: (212) 445-4520 
Direct E-Mail: raina.kelley@newsweek.com 
Media Phone: (212) 445-4000 
Media Fax: (212) 445-5068 
Media E-Mail: letters@newsweek.com 
Media Web Page: www.newsweek.com 
Media Circulation: 3,125,971 weekly. 

Media Coverage: World news, politics, 
business and management, culture, social 
issues, the arts, travel, health and home. 
Media Audience: 44 median age, $40,463 
median income, 62.5% college educated. 
Media Deadlines: Closes late Sat. 
Gift Guide Notes: May do a gift guide and 
holiday stories. However, great gift ideas 
could be appropriate for "The Tip Sheet" 
column. Interested in fashion, jewelry, food 
& beverages, books, fragrances, travel, tech, 
health, and video games. Prices can range 
from moderate to high end.  Issue closes mid-
October 
 

OK! 
475 Fifth Ave. 
New York, NY 10017 

Holly Carter, Beauty Director 
Pitching Tips: Is East Coast Beauty Director. 
Direct Ext.: 856 
Direct E-Mail: holly.carter@ok-
magazine.com 
Media Phone: (212) 672-0800 
Media E-Mail: editor@ok-magazine.com 
Media Web Page: www.ok-magazine.com 
Media Circulation: weekly. 
Media Coverage: Celebrity news, gossip and 
lifestyle info. 
Gift Guide Notes: Will review beauty and 
grooming products for some type of holiday 
feature. "Will see what develops."  Issue 
closes in mid-October. 
 

PC Gamer 
4000 Shoreline Ct., Ste. 40 
South San Francisco, CA 94080 

Chuck Osborn, Executive Editor 
Pitching Tips: Covers anything related to PC 
gaming. "I write reviews, previews and 
features," he says. When pitching Osborn, be 
"as concise as possible. Get us materials on a 
timely basis and get to the point." Is open to 
PR-supplied sources as long as they are 
pertinent to the story. "If I'm covering a new 
game, I would like to interview the 
Development Team." Wants press releases 
and screenshots. "Press kits tend to be too 
elaborate. The elaborateness of the design 
overpowers the content of the release." 
Direct Phone: (415) 656-8351 
Direct E-Mail: chuck@pcgamer.com 
Media Phone: (650) 872-1642 
Media Fax: (415) 468-4686 
Media E-Mail: editor@pcgamer.com 
Media Web Page: www.pcgamer.com 
Media Circulation: 305,290 monthly. 
Media Coverage: News, reviews and 
opinions on PC games. 
Gift Guide Notes: Will have a holiday gift 
guide featuring electronic gadgets, games, 
and other products of interest to gamers and 
PC users.  Closes early September. 
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PC Magazine 
28 E 28th St. 
New York, NY 10016 

Stephanie Chang, Executive 
Editor 
Pitching Tips: Assists in leading editorial 
operations of the magazine and supervises the 
Network Infrastructure Features Team. 
Direct Fax: (212) 503-5799 
Direct E-Mail: 
stephanie_chang@ziffdavis.com 
Media Phone: (212) 503-5100 
Media Fax: (212) 503-5000 
Media E-Mail: pcmag@zd.com 
Media Web Page: www.pcmag.com 
Media Circulation: 1,050,056 22x/year. 
Media Deadlines: Lead is six weeks. 
Gift Guide Notes: Covers and reviews 
products all-year-round, i.e., gadgets, home 
productivity products, education and 
entertainment software, input devices, travel 
devices, games (both PC and online), game 
consoles, wireless accessories, mobile 
products, etc. The annual gift guide stands 
apart as it encapsulates numerous gift guides 
subdivided by grouping, e.g., "last minute 
gifts", "best gifts under $100", "best tech geek 
gifts", "road warrior gadgets", etc.  The guide 
will close in mid-September. 
 

PC World 
501 Second St., Ste. 600 
San Francisco, CA 94107-4133 

Melissa Perenson, Associate 
Editor 
Pitching Tips: "I cover most any product 
that's new," she says. Specifically, "desktops, 
CDR media and optical media---media as 
well as the actual drives." She also covers 
some news related to CDs, DVDs, voice 
recognition, storage and media. Send press 
release, backgrounder, product sample/demo, 
graphics, charts and graphs. Don't follow up 
more than once. 
Direct Phone: (415) 978-3327 
Direct E-Mail: 
melissa_perenson@pcworld.com 
Media Phone: (415) 243-0500 
Media Fax: (415) 442-1891 
Media E-Mail: pcwletters@pcworld.com 
Media Web Page: www.pcworld.com 
Media Circulation: 1,006,480 monthly. 
Media Coverage: Covers PC products and 
solutions, product and industry news. Sister 
publications are Macworld, Publish, 
InfoWorld and Computerworld. 
Media Audience: PC-proficient managers 
who buy and use computer products for 
business problems. 
Gift Guide Notes: Regularly includes 
product round-up sections. Not sure what the 
focus will be on for the December issue, but 
would always look at computers, PC 
accessories, software and anything related to 
the PC.  Issue closes early September. 

Penthouse 
2 Penn Plza., 11th Fl. 
New York, NY 10121 

Barbara Rice Thompson, Senior 
Editor 
Pitching Tips: Covers music, film, video and 
DVD, TV, spirits, autos, fashion, art and 
entertainment. Features books and authors. 
Contact by mail or email with a press release, 
kit, product, demo, query, story pitch, photos 
or slides. Best time is Tue.-Thu., 9 a.m.-4 
p.m. 
Direct Ext.: 6118 
Direct E-Mail: brice@pmgi.com 
Media Phone: (212) 702-6000 
Media Fax: (212) 702-6279 
Media E-Mail: 
penthouse.editors@generalmedia.com 
Media Web Page: www.penthouse.com 
Media Circulation: 382,019 monthly. 
Media Coverage: Adult pictorials, music, 
film, consumer products, politics, 
entertainment, fashion, legal issues, books, 
nutrition, fitness, sports and finance. 
Media Audience: 30.7 median age, $34,832 
median income. 
Gift Guide Notes: Will be doing a holiday 
gift guide. Interested in lifestyle items, 
grooming, home electronics, fashion... "the 
whole gamut."  Closes early August. 
 

People 
Time and Life Building, 1271 Avenue of the 
Americas 
New York, NY 10020-1393 

Betsy Glick, Editor 
Direct Phone: (212) 522-4270 
Direct E-Mail: giftguide@peoplemag.com 
Media Phone: (212) 522-2868 
Media Fax: (212) 522-0331 
Media E-Mail: editor@people.com 
Media Web Page: www.people.com 
Media Circulation: 3,652,022 weekly. 
Media Coverage: Celebrities, public figures, 
interviews, gossip, movies, TV, music 
personalities; movers and shakers behind 
events and trends of national significance. 
"All submissions to People should be sent by 
regular mail. The magazine does not accept 
unsolicited email pitches of any kind." 
Gift Guide Notes: Says to send pitches for 
the magazine's holiday gift guide to 
giftguide@peoplemag.com. Various editors 
will be sorting through the products and 
pitches they receive and choosing which to 
feature.  This issue will close toward the 
beginning of August. 
 
 
 
 
 
 

Playboy 
730 5th Ave. 
New York, NY 10019 

Scott Alexander, Fashion Editor 
Direct E-Mail: salexander@playboy.com 
Media Phone: (212) 261-5000 
Media Fax: (212) 957-2900 
Media E-Mail: edit@playboy.com 
Media Web Page: www.playboy.com 
Media Circulation: 3,051,344 monthly. 
Media Coverage: Adult pictorials, fashion 
and interviews with top athletes and 
entertainers, as well as politics, news, autos, 
travel, electronics and sports. 
Media Audience: 84.4% male, 15% women; 
32.4 median age; $34,416 median income. 
Media Deadlines: Lead is three months. 
Gift Guide Notes: Send ideas for the holiday 
gift guide. Always interested fashion and 
accessories, electronics, etc. for men. "Any 
product that you can take a picture of." "What 
guys like."  Closes in early September. 
 

Redbook 
300 West 57th St. 
New York, NY 10019 

Jennifer Jafarzadeh, Lifestyles 
Editor 
Direct Phone: (212) 649-3454 
Direct E-Mail: jjafarzadeh@hearst.com 
Media Phone: (212) 649-2000 
Media Fax: (212) 581-8114 
Media Web Page: www.redbookmag.com 
Media Circulation: 2,407,985 monthly. 
Media Coverage: Fashion, beauty, personal 
relationships, entertainment and health. 
Media Audience: 65% young working 
mothers; 40 median age; $40,000 median 
income; 50% college graduates. 
Gift Guide Notes: Will be having a holiday 
gift guide. Looking to cover a wide variety of 
items in all categories including beauty, 
fashion, lifestyle, home and entertaining. 
Please send any items that might be an 
appropriate fit for the magazine.  Closes mid-
August. 
 

Self 
4 Times Sq. 5th Fl. 
New York, NY 10036-6518 

Francesca Castagnoli, Senior 
Writer 
Pitching Tips: Is Senior Staff Writer. 
Direct Phone: (212) 286-7952 
Direct E-Mail: 
francesca_castagnoli@condenast.com 
Media Phone: (212) 286-8050 
Media Fax: (212) 286-7704 
Media Web Page: www.self.com 
Media Circulation: 1,359,811 monthly. 
Media Coverage: Women's health, fitness, 
nutrition, personal relations, self-
improvement, beauty, career, entertainment, 
home and personal finance. 
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Media Audience: 32.1 median age, $44,130 
median income. 
Media Deadlines: Lead is six months. 
Gift Guide Notes: Holiday gift guide is 
basically their readers wish list for herself, so 
they are looking for "really amazing stuff." 
Looking for luxury, "super sumptuous" items, 
as well as electronics for women.  Closes 
early August. 
 
 

Seventeen 
300 W. 57th. St. 
New York, NY 10019 

Holly Eagleson, Associate Editor 
Pitching Tips: Is Associate Entertainment 
Editor. 
Direct Phone: (917) 934-6503 
Direct E-Mail: heagleson@hearst.com 
Media Phone: (212) 649-3100 
Media Fax: (917) 934-6574 
Media Web Page: www.seventeen.com 
Media Circulation: 2,108,292 monthly. 
Media Coverage: Fashion, beauty, personal 
relationships, entertainment. 
Media Audience: Women ages 12-21. 
Media Deadlines: For features, lead is four 
months. 
Gift Guide Notes: Will be having a holiday 
gift guide. Theme is "gifts for a cause" so will 
feature products and services that have 
proceeds going to charity.  Closes in early 
August 
 

Shape 
1 Park Ave. 10th Fl 
New York, NY 10016 

Carly Cardellino, Assistant 
Editor 
Pitching Tips: Is Assistant Beauty & Fashion 
Editor. 
Direct Phone: (212) 545-4817 
Direct E-Mail: 
carly.cardellino@weiderpub.com 
Media Phone: (212) 545-4800 
Media Web Page: www.shapemag.com 
Media Circulation: 1,685,262 monthly. 
Media Coverage: Covers women's health 
and fitness, food and nutrition, sports, fashion 
and travel. Sister publications include Men's 
Fitness, Muscle & Fitness and Flex. 
Media Audience: Women, 31.4 median age, 
$43,951 median income. 
Media Deadlines: Six months prior to 
publication. 
Gift Guide Notes: They are definitely doing 
a holiday gift guide for 2006. Looking for 
beauty and fashion related products with a 
health and fitness bent.  Closes in early 
August. 
 
 
 
 

SkyWest 
205 N 10th St., Ste. 540 
Boise, ID 83702 

Colleen Birch Maile, Editor in 
Chief 
Direct Ext.: 101 
Direct E-Mail: 
colleen@skywestmagazine.com 
Media Phone: (208) 333-9990 
Media Fax: (208) 333-9991 
Media E-Mail: info@skywestmagazine.com 
Media Web Page: 
www.skywestmagazine.com 
Media Circulation: 60,500 quarterly. 
Media Coverage: In-flight magazine. 
Gift Guide Notes: Will cover products in 
editorials that are connected with the cities 
they serve. "Not much in major markets, lots 
of resort market stuff... heavy emphasis on 
art, culture, skiing, dude ranches, river 
rafting, fly fishing..." Holiday issue closes in 
early September. 
 

SmartMoney 
1755 Broadway, 2nd Fl. 
New York, NY 10019-3743 

Kristen Kovner, Editorial 
Assistant 
Direct Phone: (212) 830-9241 
Direct E-Mail: smintern1@hearst.com 
Media Phone: (212) 830-9200 
Media Fax: (212) 830-9292 
Media E-Mail: pr@smartmoney.com 
Media Web Page: www.smartmoney.com 
Media Circulation: 815,360 monthly. 
Media Coverage: Covers investment topics 
for personal investors seeking to become 
educated about good investment 
opportunities. Reports on stocks, mutual 
funds, bonds, company news, the economy 
and world news that impacts financial 
markets. 
Gift Guide Notes: Will be having a holiday 
gift guide. Looking for luxury items in a 
variety of categories including tech, 
electronics, travel, cars, food & wine, and 
clothing.  Holiday issue will close in early 
August. 
 

Smooth 
55 John St., 8th Fl 
New York, NY 10038 

Sandy Vasceannie, Editor 
Direct Ext.: 14 
Direct E-Mail: sandy@smoothmag.com 
Media Phone: (212) 925-1150 
Media Fax: (212) 334-4902 
Media E-Mail: smoothmag123@aol.com 
Media Web Page: www.smoothmag.com 
Media Circulation: 200,000 bimonthly. 
Media Coverage: Entertains and informs 
with humor, news, culture and politics. 
Covers several areas of interest, such as 

women, sex, entertainment, sports, cars, 
clothes, electronics and lifestyle. 
Media Audience: Urban African-American 
men, ages 18-24. 
Gift Guide Notes: Looking for "many gift 
ideas," including fashion, grooming, and tech 
products. Will also look at luxury items.  
December issue closes in mid-September. 
 

Southwest Airlines Spirit 
4333 Amon Carter Blvd., MD 4255 
Fort Worth, TX 76155-2605 
P.O. Box 619640 
DFW Airport, TX 75261-7640 

Rhonda Reinhart, Managing 
Editor 
Direct Phone: (817) 931-7648 
Direct E-Mail: 
rhonda.reinhart@spiritmag.com 
Media Phone: (817) 967-6196 
Media Fax: (817) 931-3015 
Media E-Mail: editors@spiritmag.com 
Media Web Page: www.spiritmag.com 
Media Circulation: 2,713,000 monthly. 
Media Coverage: Southwest Airlines' 
inflight magazine. Covers lifestyle and 
business topics. Southwest's destination cities 
include: West Coast---Seattle, Spokane, 
Portland, Boise, Sacramento, Oakland, San 
Francisco, San Jose, Burbank, Los Angeles, 
Orange County, San Diego, Reno, Las Vegas 
and Salt Lake City; Southwest---Phoenix, 
Tucson, Albuquerque, El Paso, Amarillo, 
Lubbock, Midland/Odessa, Austin, Dallas, 
San Antonio, South Padre Island, Corpus 
Christi and Houston; Midwest---Omaha, 
Kansas City, Tulsa, Little Rock, St. Louis, 
Chicago, Indianapolis, Nashville, Detroit, 
Cleveland, Columbus and Louisville; East---
Providence, Baltimore/DC; Southeast---New 
Orleans, Birmingham, Jacksonville, Orlando, 
Tampa Bay and Fort Lauderdale. 
Gift Guide Notes: Will do holiday related 
themes throughout, but gift guide will only 
include electronics and tech products.  
Holiday issue closes in mid-August. 
 

Stuff 
1040 Avenue of The Americas, 12th Fl. 
New York, NY 10018-3703 

Joey Arak, Editor 
Pitching Tips: Is Gear Editor. 
Direct Phone: (646) 827-7248 
Direct E-Mail: arak@stuffmagazine.com 
Media Phone: (212) 302-2626 
Media Fax: (212) 302-2631 
Media E-Mail: editors@stuff-mag.com 
Media Web Page: www.stuff-mag.com 
Media Circulation: 1,312,588 monthly. 
Media Coverage: From the publishers of 
Maxim. Concentrates on "gear," which 
includes "stereos, cars, electronics, clothes, 
weapons and beer." 
Gift Guide Notes: Will do a holiday gift 
guide, looking to review consumer 
electronics, gadgets and household items.  
The issue closes in early August. 
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Town & Country 
300 West 57th St. 33rd Fl 
New York, NY 10019 

Janet Carlson Freed, Director 
Pitching Tips: Is Beauty and Health 
Director. Does not want email. 
Direct Phone: (212) 903-5142 
Direct E-Mail: jfreed@hearst.com 
Media Phone: (212) 903-5000 
Media Fax: (212) 262-7107 
Media E-Mail: tnc@hearst.com 
Media Web Page: 
http://magazines.ivillage.com/townandcountr
y 
Media Circulation: 461,291 monthly. 
Media Coverage: Apparel, culture, 
humanities, travel, sports, recreation, hobbies, 
home furnishings, beauty and grooming. 
Media Audience: 49.6 median age, $97,400 
median income. 
Media Deadlines: Give several months' lead. 
Address brief letters to relevant editors. 
Gift Guide Notes: Will probably have a 
holiday feature. Always interested in "new 
products" for beauty, grooming, health, 
fitness and medicine.  The issue closes in 
early September. 
 
 

Vanity Fair 
4 Times Sq., 22nd Fl. 
New York, NY 10036-6518 

Emily Poenisch, Editorial 
Assistant 
Direct Phone: (323) 965-3596 
Direct E-Mail: 
emily_poenisch@condenast.com 
Media Phone: (212) 286-2860 
Media Fax: (212) 286-4324 
Media E-Mail: vfmail@vf.com 
Media Web Page: www.vf.com 
Media Circulation: 1,182,831 monthly. 
Media Coverage: Entertainers, fashion, 
entertainment news, sports, food and wine. 
Media Audience: 83% female, 36.3 median 
age, $43,556 median income. 
Media Deadlines: Lead is three months. 
Gift Guide Notes: Will have a holiday gift 
guide. Interested in any "fabulous, luxury 
gifts" or any gifts that are "really interesting." 
They cover the gamut from beauty, fashion, 
accessories, technology, gadgets, music, 
books, entertainment, from "great hampers to 
food and wine."  The guide will close in mid-
September. 
 
 
 
 
 
 
 
 

Vogue 
4 Times Sq., 12th FL 
New York, NY 10036-6518 

Suzanne Karotkin, Associate 
Editor 
Pitching Tips: Is Associate Fashion Editor. 
Direct E-Mail: 
suzanne_karotkin@condenast.com 
Media Phone: (212) 286-2860 
Media Fax: (212) 286-8169 
Media E-Mail: talkingback@vogue.com 
Media Web Page: www.style.com 
Media Circulation: 1,261,886 monthly. 
Media Coverage: Fashion, health and 
beauty, culture, entertainment, home, current 
affairs, travel and general interest. 
Media Audience: Women, 31.6 median age, 
$39,096 median income. 
Gift Guide Notes: Will be having a holiday 
gift guide. Don't have a theme as of yet but 
will be reviewing a wide range of products 
including fashion, beauty, lifestyle home, 
books, entertaining and entertainment 
products. Items should be high-end and fit the 
Vogue aesthetic.  The guide closes in mid-
August. 
 

Wired 
520 3rd St., 3rd Fl. 
San Francisco, CA 94107-1815 

Brian Lam, Editorial Assistant 
Pitching Tips: Lam is the best contact for PR 
materials, especially new products and 
gadgets. He often covers electronic games. 
Direct Phone: (415) 276-5076 
Direct E-Mail: brian_lam@condenast.com 
Media Phone: (415) 276-5000 
Media Fax: (415) 276-4970 
Media E-Mail: editor@wiredmag.com 
Media Web Page: www.wired.com 
Media Circulation: 585,721 monthly. 
Media Coverage: Covers cutting-edge 
technology and such topics as 
telecommunications, computers, multimedia, 
computer hacking and any societal or 
technology issues involved in the digital 
highway. Feature and product coverage 
focuses on people, ideas and practical 
benefits of technology rather than the 
technology itself. A typical issue runs about 
160 pages and divides into 12-14 features, 
nine departments and one column. 
Media Audience: 50% own more than one 
type of computer; 98% have gone to college; 
40% have done graduate work; 80% are male; 
$68,400 median income. 
Media Deadlines: Lead is three months. 
Gift Guide Notes: Features new products in 
every issue. "We like all kinds of "cool stuff." 
Likes to see ideas related to sports, 
entertainment (animation, film, music, etc.), 
so long as the product is tech-driven and 
unique. No plans for anything holiday 
themed.  However, the December issue will 
close at the beginning of September. 
 
 

Woman's World 
270 Sylvan Ave. 
Englewood Cliffs, NJ 07632-2513 

Tracy McNamara, Features 
Editor 
Pitching Tips: Is Special Features Editor and 
is in charge of assigning features and hiring 
freelancers. 
Direct Ext.: 463 
Direct E-Mail: 
tmcnamara@bauerpublishing.com 
Media Phone: (201) 569-0006 
Media Fax: (201) 569-3584 
Media Circulation: 1,538,030 weekly. 
Gift Guide Notes: Primarily covers products 
in their "Trend Column." Looking for items 
that are the newest trend & that family 
women ages 30-55, would be interested in. 
Please forward information for consideration.  
The December issue closes in mid-August. 
 

Women's Health 
733 Third Ave. 15th Fl 
New York, NY 10017 

Liesa Goins, Beauty Editor 
Pitching Tips: (Pron. "LEE sa GO enns.") Is 
Beauty and Health Editor. 
Direct Phone: (212) 297-1520 
Direct E-Mail: liesa.goins@rodale.com 
Media Phone: (610) 967-5171 
Media Web Page: 
www.womenshealthmag.com 
Media Circulation: 600,000 10x per year 
Media Coverage: Covers health and fitness 
for women. 
Gift Guide Notes: Likely will do a holiday 
gift guide. Interested in "new, quality 
products for women that reflect a natural, yet 
self-confident approach to life." Send a 
variety of lifestyle products for review.  No 
closing date given. 
 
 




